Benefit your Business by Going Green
“It’s not easy being green” 
Kermit the frog
There has been a huge amount of publicity in recent times about the effects of climate change and the impact on the environment. I think we all recognise that this is an issue that is not going to go away and that we, as individuals, employees and business owners, should be taking action now on reducing our environmental footprint. But is being green really that difficult?
As a business operating in North Queensland, a large extent of our livelihoods rely on the environment. The most evident of these is of course tourism.  We are fortunately blessed to be living in a region with the natural wonders of the Great Barrier Reef, the Daintree Rainforest and our enviable tropical lifestyle. As a result of our natural environment, we attract millions of visitors all year round to the region. This in turn provides business opportunity, which leads to employment and the creation of a successful regional economy. In a largely tourist region, there are endless opportunities for the restaurant and hospitality industries to service consumer needs. Additionally, these business operators need service providers, so we can add to the list of businesses dependent on tourism, the professional services industries. Further, with the demand for more people to employ and the sea change trend, housing and construction is a significant industry which, if there weren’t such a strong tourism industry, would not be experiencing the demand they currently are. 
In addition to the tourism industry, the North Queensland region is also heavily focussed on agriculture. We are fortunate to live in a region which doesn’t suffer from droughts and so are able to sustain strong agricultural industries. These industries, as with tourism, have their own demands for support services, which further adds to the strength of our economy.
The point I am making is that our regional economy is highly dependent on the environment – something to which I am sure most of us are aware, but maybe not to what extent. So then, as our livelihoods depend on the sustainability of the environment, we need to consider the actions we can take now to curb climate change.

The Great Barrier Reef Marine Park Authority state that expert projections of global warming and the impact on future water temperatures suggest that coral bleaching could become an annual event in the course of this century. There is not only the impact that global warming brings on coral, but the thousands of other species including fish, marine turtles and seabirds that are also extremely temperature sensitive. Additional impacts of global warming, other than increasing water temperatures, also include increased ocean acidification and rising sea levels. Imagine the devastation that could be caused to our environment, economy and day to day lives if climate change is not addressed now.
How can we as individuals and organisations contribute to helping the climate you may ask? Well, first of all it should be recognised that introducing environmentally friendly, green business practices does not mean that a business is going to have to invest a significant amount of money. The concepts of going green and reducing costs are not mutually exclusive and in fact, a little investment in environmentally friendly business practices and technology can add significant value to your bottom line.
The most significant contributor to climate change is the production of greenhouse gas emissions. These are caused by using electricity, burning fuel in our car and from using products that require electricity and fuel to produce. A simple example of practices to reduce our use of electricity is the investment in energy efficient lights. It’s something that most of us would be aware of, yet are we actually doing it in our homes and businesses? These lights may cost a little bit more to purchase, but imagine the amount of money that can be saved on your electricity bills over time due to their superior efficiency over standard lights.

I guess the question you may be asking though, is how much is that going to contribute to a reduction in greenhouse gas emissions? Well, my guess is that one business may not make much difference, but imagine what tens of thousands could do! 

Another method to reduce your business’ impact on the environment is to conduct an environmental audit. These audits are conducted by professionals and will analyse every aspect of your business to recommend strategies to reduce your environmental footprint, but also to improve your bottom line. Just one of these strategies is to partner with a nearby organisation and ensure that when you are purchasing your stock, you coincide it so that the delivery truck only has to make one trip. That saves on burning fuel to deliver the goods, but also means you can split the cost of freight between the two businesses. A little cooperation can save you both money while improving your environmental footprint.
In addition, I’d suggest developing an environmental policy as an organisation and publicising it like we have. It’s a great opportunity to get together with your staff and brainstorm on how together as an organisation you can help fight climate change. It is also a great way to motivate your employees and by working on it as a team, provides them with the ownership of the policy which ensures implementation. It also creates a mindset for improving systems and processes which can contribute significantly to improving the business’ bottom line. Also, by publicising the policy, you are advertising your attitude and commitment to climate change, but at the same time are held accountable against your policy – another great way to ensure it becomes part of the norm instead of another passing fad!
I read an article recently which highlighted the increasing sensitivity of international tourists to long-haul travel. Tourists are becoming increasingly aware of their impact on the environment by jumping on a jumbo and flying across the world for a holiday. The article highlighted the need for tourism operators to aim at creating a carbon neutral experience for its customers and by creating a carbon neutral tourism destination, tourists feel more comfortable that their travel is not impacting the environment.
This leads to the significant marketing potential of a business or an industry’s ability to market themselves as environmentally friendly. As consumers become increasingly mindful of the impact that their choices will have on the environment, they will chose to buy from environmentally friendly businesses. This creates significant marketing potential for “green” businesses to attract more quality customers who are usually willing to pay a premium in the knowledge they are supporting an environmentally friendly business
I have only just touched on the benefits available to businesses from implementing green business practices in this article. The means to employ different strategies to reduce our impact on the environment is only limited by your imagination and everyday people are coming up with new ideas on how they can contribute to helping the environment. It’s not something that we can ignore and I hope some of the thoughts above can help you and your business become environmentally friendly and more economically efficient.
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